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CURRICULUM COMMITTEE
RECOMMENDATION
SR-09-10-(04) 50 CC
Recommends approval of the listed COURSE ADDITIONS and COURSE CHANGES in the
following colleges and/or schools:
•

COURSE ADDITIONS
ACADEMIC AFFAIRS
FYS 100
First Year Seminar
3 hours
Students will learn critical thinking skills integral to life-long learning through discussion,
interaction, discovery, problem-solving, writing, research, reflection, and examination of
multicultural/international issues. Co-requisite/Prerequisite: None
COLLEGE OF EDUCATION & HUMAN SERVICES
Principles of Strength and Conditioning Lab
1 hour
ESS 443
Laboratory course that demonstrates strength and conditioning skills. Practical application of
strength and conditioning principles with emphasis on the teaching of flexibility, powerlifting,
Olympic weightlifting, and speed and agility programs. Co-requisites: ESS 442. Prerequisite(s):
ESS 321, 345
HONORS COLLEGE
FYS 100 H
First Year Seminar-Honors
3 hours
Students will develop intentional critical thinking skills integral to lifelong learning through
inquiry, discussion, interaction, discovery, problem-solving, writing, research, reflection and
examination of complex multicultural/global ideas and themes. Prerequisite(s): Admission to the
Honors College.

•

COURSE CHANGES
LEWIS COLLEGE OF BUSINESS
MKT 350
Business Logistics
Change in title to: Supply Chain Logistics
Rationale: The new title more clearly reflects the current terminology used in the marketing
literature.
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